
 LAURA SHULL | Graphic Design + Marketing 
(619) 301-1878 | laurashull99@gmail.com | laurashulldesign.com | linkedin.com/in/lauraashull  

Creative and purpose-driven Graphic Design & Marketing Professional with experience producing compelling visual assets and 
integrated campaigns that strengthen brand storytelling and engagement. Skilled in social media design, email marketing, and digital 
asset management, with a track record of supporting cross-functional teams through print, digital, and multi-channel marketing 
initiatives. Passionate about using design and communications to create meaningful impact, especially in mission-driven and 
community-focused environments. 

SKILLS 
Adobe Creative Suite (InDesign, Illustrator, Photoshop) | Canva | Figma, WordPress, Wix, Square | Microsoft Office 365 Social Media 
Campaigns | Email Marketing | Digital Asset Management | Storytelling | Typography | Editorial & Print Layout | Brand Identity Systems 
Infographics & Proposals | Responsive Design | Project Management | Team Collaboration | Time Management 

EDUCATION 
Bachelor of Arts, Graphic Design Marketing​                                                                                                       May 2025 
Point Loma Nazarene University | GPA 3.85 

EXPERIENCE 
Graphic Design Internship                                                                                                        Jan 2024 – May 2025 
Point Loma Nazarene University Marketing Office | San Diego, CA 

●​ Created brand-aligned collateral across print and digital platforms, including event materials, social media, email graphics, hero 
images, and YouTube thumbnails to support marketing campaigns. 

●​ Produced 16 published ads for Viewpoint Magazine across four issues (Spring 2024–Spring 2025). 
●​ Designed a bilingual (English/Spanish) surfboard-shaped flyer for recruitment; 10,000 copies were distributed to prospective 

students as of May 2025. 
●​ Contributed to multi-channel campaigns and proposal designs, supporting academics and recruitment. 
●​ Collaborated with internal teams and external partners (e.g., San Diego Padres + San Diego FC) on co-branded print + digital assets. 
●​ Organized and maintained digital assets to ensure accessibility, consistency, and brand alignment across marketing campaigns. 
●​ Assisted in website updates on WordPress and ensured accessibility and consistency in all digital files. 

Graphic Design, Web Designer, + Photographer (Volunteer)                           Mar 2021 – Aug 2024, May 2025 – Present  
Casa de Oro Bible Church | Spring Valley, CA 

●​ Led visual rebrand for church and preschool, developing identity systems, event materials, and user-friendly web design. 
●​ Created banners, flyers, and outreach materials aligned with brand values + storytelling goals. 
●​ Managed and updated the Wix website to improve navigation and mobile responsiveness. 

Graphic Designer (Volunteer)                                                                                                      Sep 2024 – Apr 2025  
PLNU Social Entrepreneurship Society Club | San Diego, CA 

●​ Designed event branding, posters, + digital ads for mission-driven initiatives supporting global nonprofits, such as the ​
Free Wheelchair Mission and the Red Cross. 

●​ Developed creative solutions to promote awareness and fundraising for the Free Wheelchair Mission. 

SELECTED SCHOOL PROJECTS 
UC Health Milk Bank Digital Marketing Plan  
PLNU, Social Media and Digital Marketing                                                                                                                                     Dec 2024 

●​ Developed a comprehensive digital marketing strategy for a nonprofit milk bank, including SEO keyword research, website 
redesign with improved UX, A/B tested paid media campaigns, social media strategy, influencer partnerships, and email 
marketing plan to increase engagement by 30%. 

Limber Prosthetics IMC Campaign                                                                                                                                                      
PLNU, Integrated Marketing Communications                                                                                                                              May 2025 

●​ Designed a $1M year-long integrated marketing communications campaign targeting U.S. veterans, incorporating digital and print 
ads, billboards, event sponsorships, influencer marketing, and website/SEO; projected to reach 25,000 amputees and generate 
750+ qualified leads. 

REFERENCES 
Courtney Mayer | Graphic Design Professor, Point Loma Nazarene University | cmayer1@pointloma.edu    
Jill Chou | Director of Creative and Brand, Point Loma Nazarene University | jchou@pointloma.edu                                                                           
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